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2021 
PIONEERS 

OF THE 21ST 

CENTURY

“Today we return to our roots, and through the name 
change, we focus even more on our legacy, that deep 
sense of hospitality, attention to good manners and lively 
spirit held by all those who share our mission”.

Alain Prost
CEO GINORI 1735 / KERING GROUP 

For nearly three centuries, Ginori 1735 has represented 
one of the world leading brands in the luxury 
and lifestyle sector, expression of Italian excellence 
in pure porcelain and high quality design. It has always 
been associated with grand figures of fashion, art, 
design, architecture, cinema and decor. 

The product line of the Manufactory comprises 
a perfect meeting point between tradition and 
innovation, and includes collections for the table, 
art and lifestyle objects, gifts, flatware, crystals 
and fabric items, the expression of a passion for 
typically Italian culture, colours, art and hospitality. 
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Over the course of the centuries, the Manufactory has 
updated its production processes, combining ancient 
techniques with an ever-contemporary taste to produce 
creations that are fruit of visionary leaders. 

The mission of Ginori 1735 is to promote a modern 
Renaissance through a rediscovery and relaunch 
of daily life with its pleasures, its artistic expressions 
and the affirmation of individuality in each of us. 

The Ginori 1735 world is shaped today by a multitude 
of voices and styles that reinvest the legacy 
of the Manufactory into the vision of new generations 
of style masters, able to bring art into daily life and daily 
life into art. 

Ginori 1735 can count of a distribution network 
made up of flagship stores in Florence and Milan, 
from a mono-brand store in Moscow to a network 
of authorized resellers in Italy and points of sale 
in selected high-end multi-brand Specialty Stores 
and Department Stores throughout the world, 
including Harrod’s in London. 
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BUT NOW
A BIT OF 
HISTORY



It’s in the court, 
in noble homes and mansions.

It’s in the museums and 
in international exhibits. 

It’s in the desires of  art sellers, 
in the most refined salons 
and dining rooms.  

It’s in the sophistication of  the style 
and the lightness of  the luxury. 

It’s here. It’s now. 
It’s Ginori 1735.

1735
THE ORIGIN OF 
TIMELESS BEAUTY
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THE SOLIDITY 
OF AN IDEA

What we see today, designed by history, by the time and 
mastery of  men, artists and designers, was born nearly 
300 years ago. 

It’s in the dreams, the challenges and the insights 
of  Marquis Carlo Ginori that the search for the perfect 
formula of  white gold takes life, as well as the search 
for the beauty that belongs to us and obsesses us 
in everything we create.
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WHITE GOLD 
FEVER

In 1737, when Marquis Carlo Ginori called Austrian 
painter specializing in porcelain, Carlo Wendelin Anreiter 
de Ziernfeld, into service, he spared no expense. 
It is written in the documentation that “... Obliges this 
to go, with his Wife and Creatures, at his own expense, 
to Tuscany and pay him six hundred Florins per year, 
in addition to giving him quarters with his family, 
and to Ziernfeld only board with wine, and so continue 
to keep him with this six year assignment”.

In short, that fabulous salary, with the addition of  room 
for him, his wife and 10 children, plus three others 
who would be born during his stay in Italy, and board 
(with wine) for him, were necessary to secure the most 
important artist of  the sector on the European stage. 
Carlo Ginori’s desire is clear: to focus, without hesitation, 
on the manufacturing of  Doccia in Sesto Fiorentino, 
of  the highest quality, which also guaranteed a close 
relationship with the Viennese factory founded in 1718
by Claudius Innocentius Du Paquier. 

The effect was that both productions had a decisive role 
in the transmission of  decorative patterns, shapes 
and artistic techniques that influenced the definition 
of  the taste of  the time.
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Choosing of  the porcelain objects, actual factory in Sesto Fiorentino, 1950s-1960s.



Some phases of  creating objects in porcelain documentated 
in the ancient Doccia Factory during 1930s-1940s:

1. Manufacture of  a vase.
2. Finishing off the Navigazione on invention
by Gio Ponti and Italo Griselli, 1930 circa.

3. Slip casting in the moulds.
4. Choosing of  coffee cups after the first firing to 1000°C.

1 3

2 4

5. Hand-painting of  a vase with bas-relief  scenes.
6. Realization of  a insulator.

7. Removing of  the glaze under the foot of  the coffee-pot, because 
during the second firing the glaze would melt and permanently glue 
the item to its temporary support.

5

76



Next pages:

1. Hand-painting of  a coffee-pot with landscapes.
2. Edging of  a tea cup.
3. Hand-painting of  a plate.
4. Hand-painting of  a plate.

1800s
THE TASTE 
OF AN ERA 
TAKES SHAPE

In 1806, between the Age of  Enlightenment 
and the Age of  Romanticism, the management 
of  the workshop passed to Leopoldo Carlo Ginori Lisci. 
It was the beginning of  a renewal process, both in artistic 
taste and the manufactory. 

“Italian” kilns were introduced that allowed the 
simultaneous firing of  numerous types of  ceramics. 
Stylistically, they concentrated on the development 
of  the “Pittoria”, or ceramic painting studio, calling noted 
French painters to the Doccia Manufactory. 

In the second half  of  the century, porcelain encountered 
new trends and the Ginori Manufactory achieved great 
success at the Universal Exposition, exhibiting its taste for 
the aesthetic and its Renaissance skill and introducing the 
technique of  enamelled terracotta that it used until 1943.
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1900s
THE  BIRTH 
OF A GLORIOUS 
SEASON

Following the First World War, Richard-Ginori 
(founded in 1896 from the meeting between Milanese 
industrialist Augusto Richard and the Ginori descendants) 
was affirmed as one of  the main ceramics producers 
in Europe. 

It was in this period, in 1923, that a young architect 
by the name of  Gio Ponti became the artistic director. 
It was the beginning of  a glorious season that led 
to the Manufactory influencing the European scene 
with new decorative solutions.  

It was thanks to the talent and intuition of  Gio Ponti 
that the Art Nouveau style was adopted, translated 
into highly refined works, developed in shapes 
and concepts that still exude charm, elegance 
and originality today. 

The ability to introduce highly innovative elements 
with sensitivity and respect for tastes from antique 
to oriental culture is due to the Maestro. 

In 1925 at the Universal Exposition of  Paris, 
the Manufactory and its artistic director were both 
awarded a Grand Prix.  
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Gio Ponti, Small bowls with decoration called “chain” and Labirintesca, porcelain, 1926-1927.



From the beginning of  the 1950, the functional needs 
of  daily life were interpreted thanks to creative director 
Giovanni Gariboldi, who created the Colonna table service 
in those iconic years. 

Famous for its clean lines and stackable forms, this service 
won the Compasso D’oro (Golden Compass) in 1954.

Colonna service designed by Giovanni Gariboldi, porcelain, 1954-1960. 
With the table service, the manufactory won an award to the first edition of  the “Compasso d’oro”.



Magazine pages with Richard-Ginori advertising of  gifts proposals,  1953-1954 circa.

MANY STYLES 
JUST ONE MUSE
EXCELLENCE

From the 1980s onward, in a decade that saw 
the emergence of  the post-Avant Garde movement, 
the Manufactory focused on the experience 
of  the greatest Italian designers of  the moment: 
Franco Albini, Franca Helg, Antonio Piva, Sergio Asti, 
Achille Castiglioni, Gabriele Devecchi, Candido Fior, 
Gianfranco Frattini, Angelo Mangiarotti, Enzo Mari 
and Aldo Rossi. 

It is a period of  great experimentation for the company.
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Ulpia (already Lucrezia), 
tea service by Giovanni Gariboldi, 
porcelain, 1953.

Cups designed by Giovanni Gariboldi: the first for the Alitalia service, 1960s, 
and the others for the Eco service, porcelain, 1969.

Ofelia service by Giovanni Gariboldi, 
porcelain with handle in metal, 1954.

Tureen, Flat plate, Tea cup and Tea-pot designed by Angelo Mangiarotti 
for Nine designers for the Richard Ginori of  tomorrow, 

porcelain, 1985-1990.

Tureen and Tea-pot designed by Marco Labini, Franca Helg, Antonio Piva 
for Nine designers for the Richard Ginori of  tomorrow, 

porcelain, 1985-1990.

Carafes and Container designed by Aldo Rossi 
for Nine designers for the Richard Ginori of  tomorrow, 

porcelain, 1985-1990.



CREATIVITY 
BEAUTY 

AND CHARM
BY DESIGN
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GIO 
PONTI

“Art is accuracy, without tolerance at the safety 
margins; it is a demanding Game, a successful Game; 
it is an impossible equilibrium that succeeds”.

Artistic director of the Florentine Manufactory from 
1923 to 1933, Gio Ponti translated the heritage 
of handcrafted art into new contemporary languages. 

His genius led to the creation of unique and timeless 
collections. His masterpieces, that wrote the traditions 
of artistic excellence, have made Ginori 1735 unique. 
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Drawing for plaque by Gio Ponti representing The Chord, black and coloured pencils on paper, 1935 circa, signed.

Next page:

1. The Chord, decoration designed by Gio Ponti after the end of his 
directionship at Richard Ginori Manufactory, plaque in porcelain, 
1935 circa.
2. Late Inspiration, decoration designed by Gio Ponti after the 
end of his directionship at Richard Ginori Manufactory, plaque in 
porcelain, 1935 circa.

3. Tea and Breakfast service in white and gold with Bows and 
arrows designed by Gio Ponti, porcelain, 1920s.
4. Cigarette boxes and Ashtrays with Labirintesca, designed by Gio 
Ponti, porcelain, 1926.
5. Urn with The Classic Conversation designed by Gio Ponti, 
porcelain, 1924.
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Opposite Page:
Donne e architetture, Jar.

Next Pages:
La venatoria, Plate.
La venatoria, Vases.
Le mie donne: Isabella, Plate.
Passeggiata archeologica, Plates.
Conversazione classica, Bowl.







Services designed by Giovanni Gariboldi: tea-pot Ulpia, coffee-pot Donatella, cup Arlecchino, porcelain, 1954 circa. 
The Richard Ginori Manufactory showed them to the X Triennale in Milan. 

GIOVANNI 
GARIBOLDI

“Giovanni Gariboldi works practically in silence, 
not to mention in safety, in the fervid circle of one 
of our oldest industries [...]. I say in silence, because 
he is a man who has certainly cared more for working 
and characterizing himself better through the infinite 
number of products [...] than by showing off”  
(U. Nebbia 1954).

Giovanni Gariboldi began his collaboration with Richard 
Ginori under the artistic direction of Gio Ponti, whose 
position he inherited in 1946 and carried on until 1970.

His direction projected the art of the manufactory 
into the daily dimension, with table services that 
interpret class and style with an essential design. 
A new form of elegance, simultaneously functional 
and refined, was born, interpreting new styles 
and modern trends. 
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Series of sketchs for vases and ashtrays by Giovanni Gariboldi, black pencil on paper, 1952-1953, signed and datated. 
The objects are been designed for the X Triennale in Milan.

Sketchs for some coffee cups by Giovanni Gariboldi, black pencil on paper, 1952-1953, signed and datated.



Vase designed by Giovanni Gariboldi, print on paper, 1950s-1960s circa .

Vases, sculpturs and plates, on the table, designed by Giovanni Gariboldi and by Elena Diana, porcelain, 1950s-1960s circa.

Manifattura 1946, Vases.



“All that inspires me, whether from yesterday 
or four centuries ago, happens to me at the same time, 
before my eyes, and so it’s present. It is my present, 
it’s is my contemporaneity, and it is the only thing 
that I can and want to relate”.

Born in Rome in November of 1972, Alessandro Michele 
attended the prestigious Accademia di Costume 
e Moda della Capitale.The first significant experience
in the fashion world came at the end of the 1990s 
when he began working for Fendi as senior accessories 
designer. 

A rising talent, in 2002 he joined the Design Office 
of GUCCI, hired by Tom Ford, working in the London 
offices. In 2013, Alessandro Michele accepted a new 
challenge and the role of Creative Director of Richard 
Ginori, purchased that year by Gucci. 

Alessandro Michele has contributed greatly 
to redefining the image and product of the Ginori 
1735 brand that boasts more than 300 years of history, 
repositioning it towards the more exclusive segment 
with new collections that successfully interpret 
the history of the brand, made of tradition 
and craftsmanship, and a new concept of flagship 
stores in Florence and Milan. 

ALESSANDRO
MICHELE
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“Collaborating with a brand like Ginori 1735 has been 
very exciting, seeing my designs come to life 
in the porcelain has been incredible. 
The collection that we created is the synthesis 
of an extraordinary artisanal skill with an exciting 
and contemporary design”. 

Luke Edward Hall, London artist and designer, 
graduated from Central Saint Martins in 2012 after 
studying menswear fashion design. 
His lively and colourful aesthetic is inspired by his love 
for history, for beauty and by a sense of play. 

After working in the studio of an interior designer 
in London for two years, Luke founded his own studio 
in the autumn of 2015, and since then has collaborated 
on several art and interior design projects. 
In addition to his creations, in the past three years, 
Luke Edward Hall has collaborated with various 
companies and institutions like Burberry, Christie’s 
and the Royal Academy of Arts. Among the recent 
projects created by Luke are the limited edition wine 
bottle labels for Berry Bros. & Rudd, embroidered 
slippers for Stubbs & Wootton, tableware fabrics 
for Summerill & Bishop, jewellery for Lucy Folk 
and ceramics and menswear collections 
for Le Sirenuse Hotel in Positano. 

LUKE
EDWARD
HALL
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A multifaceted artist, Luke has exhibited his works 
in London and has collaborated with various 
international magazines such as Cabana, 
House & Garden and Pleasure Garden. 

In 2016, Vogue.com named him 
“the prodigy of the interior design world”.





IL VIAGGIO 
DI NETTUNO
Collection

The collection is inspired by the passion of Luke 
Edward Hall for Greco-Roman mythology, specifically 
for Neptune, the Roman god of the sea, and for his wife 
Salacia. 

It represents a creative vision constantly in dialogue 
between classic and contemporary: plates, charger 
plates, teacups, tea pots, oval platters, mugs 
and other objects are decorated with designs 
of the deities that bring to mind ancient bronze statues. 
The deities captured by the winds of the ocean 
with fluttering capes and chariots drawn by sea horses 
decorate the porcelain, rich in character dictated 
by the bold and unexpectedly intense colours. 

Other characters from mythology are also protagonists 
of the collection, such as Arion atop a dolphin 
with a golden zither, and busts and heads adorned 
with crowns, corals and shells. The collection also 
includes very special objects such as a Medici style 
vase with handles that evoke mermaid tails, 
and a candle holder made up of three seashells. 

A collection where the playful invocations 
of Luke Edward Hall, a mix of design and colour, 
are skilfully carried over to the porcelain thanks 
to the masterful craftsmanship of the Manufactory.  

77



Il Viaggio di Nettuno marks a new way to express 
the table setting, modern, original, but most of all, 
personal. In line with new living trends, the pieces 
of the collection are true artistic installations 
and unique designs. 
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“Creating Ether was like conceiving the setting 
for a ballet. Ether is the scenery that I imagined 
for the pieces of the Aria collection. 
The movement of the graphics seems to evaporate 
into an interweaving between lights and shadows that 
makes the dishes a frame on which chefs can play”. 

Constance Guisset lives and works in Paris. 
Her research finds different applications in scenography, 
in the design of objects and in videos. After studying 
economics and design, she chose design and trained 
at the studio of the Bouroullec brothers. 

In 2008, she won the Grand Prix du Design of the city 
of Paris, and in 2009 she won the Prix du Public at the 
Design Parade of Noailles. The following year she was 
nominated among the ten Designers of the Year 
by Maison et Objets, Now! Design à Vivre and won 
the Audi Talents Award. 

In 2010 she designed the scenery of the windows 
of the Galeries Lafayette Maison, and in 2011 designed 
the Francis mirror, for which she received the Wallpaper 
Prize for “Best use of colour”. Lightness, balance 
and refinement are the distinctive traits 
of Constance Guisset. 

CONSTANCE
GUISSET
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She makes emotions tangible in her works, observing 
the world around her and listening to sensations. 

These elements give rise to her soft and elegant works 
that make the observers dream and transport them 
into a magical world, always with particular attention 
to the space.

85



Ether, the collection created by Constance Guisset, 
is a light and poetic decoration that gives an airy, 
vaporous touch to the pieces of the Aria collection.

The French designer, inspired by the naming 
of the collection, evokes a nebulous atmosphere 
with the Ether decor. Ether exhibits a flow of invisible 
air, a breath on the ashes that give movement 
and lightness to the surface of the plate. 

The texture preselected for Ether is black that, 
thanks to its essence of tone, can be juxtaposed 
with all of the hues. The black, worked with space 
and light, gives depth to the plate to accept 
the different gourmet creations and to respond 
to the needs of modern hospitality.

ETHER
Collection
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Le Corbusier himself uses these plates 
in which he combined, as he loved saying, 
“quality and taste or the taste of the forms”.

‘The Cassina Perspective’ is a holistic approach 
to the home that offers unique and complete 
environments. In this view, Cassina, in collaboration 
with Ginori 1735 and the Fondation Le Corbusier, 
developed the first tableware collection signed 
by Le Corbusier “The taste of the forms”. 

This set of plates was originally created for the Prunier 
restaurant in London. On the wall of a private dining 
room of the restaurant, Madame Prunier displayed the 
Les Mains tapestry that Le Corbusier designed in 1951. 

In 1961, the owner asked Le Corbusier to design 
the table service for the restaurant with the motif 
of intertwined hands found on the lower part 
of the tapestry. Le Corbusier proposed some colour 
variations for this service, among which is the plum 
colour for the area where the three intertwined hands, 
designed with a thin black line, converge.

CASSINA
A TRIBUTE TO
LE CORBUSIER
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Service Prunier, Cassina collection.



Today, the Prunier Service is revisited by Cassina thanks 
to its collaboration with Ginori 1735, respecting the 
original design and with great care for its authenticity. 

Always in white porcelain with the hand application 
of the original Le Corbusier design, the service includes 
a dinner plate, soup plate, dessert plate and coffee cup 
with saucer. 

96

Service Chardigarh, Cassina collection.

Service Chardigarh, Cassina collection.



Service Chardigarh, Cassina collection.



RSVP
A SELECTION 

OF OUR 
MAIN EVENTS

From Florence, crossing Europe, 
and making it all the way to China. 

Stop after stop.

One Salone at a time. 

One event after another.

Ginori 1735 leaves its mark 
on the world. 
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The exhibition LOVE THE PAST - INVENT THE FUTURE 
pays homage to the Florentine Manufactory,
international symbol of Made in Italy luxury. 
At the entrance, a glass compass gives access 
to the central nave of the Hôpital Laennec chapel 
at Rue de Sèvres 40, Paris, headquarters of Kering. 
A suggestive installation, the central nave unveils 
the contemporary and virtuous Babele collection 
in tones of blue and red accompanied by the new tones 
of black and green. 

At the sides of the compass, introducing art 
and beauty, two wooden pedestals support two large 
Ginori 1735 porcelain candelabras with great artistic 
and aesthetic impact. 

Along the nave, where Babele dominates the scene 
in all its splendour, are placed authentic antique 
workbenches with a central basin that once allowed 
draining of the porcelain. 

The basins become unusual and scenic containers 
that also recount the context of the original use 
of the product. 

On the sides of the nave, large recesses in wood, 
jute and antiqued zinc present the iconic Ginori 1735 

LOVE THE PAST 
INVENT 
THE FUTURE
Paris 2018
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collections, among which are Oriente Italiano, Voliere, 
Labirinto and Catene.  

At the centre of the apse, a wooden focal point, 
that brings antique Florentine gardens to mind, 
hosts and narrates the Giardino dell’Iris design 
by Ginori 1735: a limited series of products that 
are hand painted using a porcelain painting technique 
inspired by the German naturalist and painter 
Maria Sibylla Merian. 
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For the first time in its history, Ginori 1735,
 is present with some of its most prestigious collections 
at the Salone del Mobile of Shanghai, the Fair 
that represents a benchmark for the Asian design 
and furnishing world.

For Ginori 1735, participation in the Salone del Mobile 
of Shanghai represents the change to come into direct 
contact with clients, journalists and operators 
from China and all of Asia, promoting its efforts towards 
penetration into the Chinese market and development 
of the brand at an international level.

In the environment of the event, the Manufactory 
exhibited a selection of the collections inspired 
by Gio Ponti, including Catene and Labirinto, as well 
as the Oriente Italiano and Totem series, with new 
customisable objects.

The concept of the stand designed by Ginori 1735 was 
born from the concept of “wunderkammer” 
and is made up of two environments, where in the first, 
the pieces of the collection are narrated and exhibited 
together with sketches, chalks and other mysterious 
elements from the Manufactory. 

A second environment, with mirrored walls that reflect 
each other into infinity, is arranged with a large 
semi-circular table, and is dedicated to the Oriente 
Italiano collection. 

SALONE 
DEL MOBILE
Shanghai 2018
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It is a stand-alone exhibition, that departs 
from the classic decor format at Ginori 1735, 
with mirrored and tropicalized steel finishes, in line 
with furnishing and retail trends of the Asian world, 
and which connotes the collections of the Manufactory 
in a contemporary way.
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Ginori 1735, for the exhibition entitled Tutto Ponti, 
Gio Ponti archi-designer, hosted by the Musée 
des Arts Décoratifs and of which it is an official 
sponsor, offers an original and unprecedented
installation with the Le Hall des Maréchaux 
of the Parisian museum. 

An homage to Maestro Gio Ponti in version 2.0, 
that exalts the most iconographic items. 
A profound connection between the art and creativity 
of the Ginori Manufactory and its evolution over time. 
Ginori 1735 gives life to iconic designs created 
by the Maestro thanks to innovative video mapping 
on the walls and surfaces of the environment. 

An immersive pathway, almost cinematic, that excites 
by making the visitor an integral part of Ponti’s artistic 
capacity. From the unmistakable illusory effect 
of Prospettica, to the magical elements of the 
Mano della Fattucchiera (Hand of the Sorceress), 
to the figures that characterise the decor 
of the Passeggiata Archeologica (Archaeologic 
Wandering), to the women posed on the clouds 
that decorate the Vaso Donne (Women’s Vase) 
and Architetture, to the fleeting Déco of the 
feminine figures of Le Mie Donne (My Ladies). 

The Ponti style and his art are offered 
in a timeless dimension.

GIO PONTI
MAGNIFIED
Paris Mad 2019
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An immense kaleidoscope introduces the exhibition 
space of the maison at the Salone del Mobile of 
Milan in an evocative way. Here, the objects of the 
Manufactory are animated and come to life, 
capturing the visitor. 

An experiential pathway made even more fascinating 
by a unique musical background, created specifically 
for each collection by Valentin Huedo, DJ and music 
producer from Ibiza, recognized at an international 
level.  An emotional play, where the surfaces come 
to life and change with the passage of the light. 

They upend the classic presentation methods 
of the collections. 

The route then continues through different environments: 
a room in tones of pink that feature the Il viaggio 
di Nettuno collection, born of the collaboration with 
Luke Edward Hall, a welcoming lounge area and central 
room dedicated to the Ginori 1735 tableware 
and giftware collections. 

This area also hosted a preview presentation 
of the new digital configurator that virtually creates 
the table setting: the virtual and augmented reality 
configurator offers the possibility of composing 
a completely unique and personal mise en place 
by selecting from the most representative collections 
of the Manufactory.
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SALONE 
DEL MOBILE
Milan 2019





After the success of the Salone del Mobile of Milan, 
+the Kaleidoscopic installation has proved itself 
to be an emotional play also for the Asian audience.

Created with colours and sounds and animated 
to the musical rhythm created specifically for each 
collection by Valentin Huedo, DJ and music producer 
from Ibiza, the installation introduces the exhibition 
space of the maison to the visitor, directing them 
to discover - through an experiential pathway in which 
some representative designs of the Manufactory are 
animated and come to life - some of its most iconic 
collections: Il viaggio di Nettuno and Totem, 
true protagonists of the event, but also Labirinto, 
Catene, Oriente Italiano, Giardino dell’Iris, Contessa, 
Oro di Doccia, Voliere and Corona Monogram.
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SALONE 
DEL MOBILE
Shanghai 2019



As the four elements of nature are pathways that 
realign and balance energies, the Ginori 1735 
collections are pathways that enhance and exalt talent, 
beauty and skill. 

This happens in the exhibition within the spaces 
of LECLAIREUR, the Parisian concept store 
at 10 Rue Hérold, on the occasion of Maison&Objet: 
spectators are invited to discover the collections 
through a walk in natural and extraordinary beauty, 
accompanied by an inspiring soundtrack that 
emphasizes the natural elements. 

The exhibition opens with Acqua (Water), invoked 
by waves and by predominantly blue colour, which 
stands in counterpoint to the Terra (Earth) element 
characterised by a central table, almost like a Zen 
garden, entirely covered with sand that has been 
manipulated into grooves with a metal rake, mark 
of continuous mutation, that reveals the plates 
of the Ginori 1735 collections. 

Acqua and Terra converge in Fuoco (Fire), expressed 
in tones of red and populated with totem elements 
that lead towards Aria (Air) evoked by installations 
of evanescent metallic pinwheels that support 
the plates of the collection. All of which evokes 
a pathway of transformation and harmony between 
the four elements of nature.
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The iconic crown that marks the Ginori 1735 creations 
in the most elegant homes and most exclusive 
restaurants in the world symbolizes the sophisticated 
fusion between craftsmanship and art.  

This bold combination of taste has always been 
the heart of the brand: an invitation to dare, 
to express oneself, to experiment, and to find one’s 
own uniqueness.  

And this is why the Florentine Manufactory dedicates 
an exclusive personalisation service to its most 
demanding clients, with offerings that transform luxury 
into a refined exercise of style and pure porcelain 
into an even more desired exclusive object.  

THE MARK  
OF A STYLE
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HOTELLERIE

The wide range of Ginori 1735 collections dedicated 
to the hotel world, to restaurants and cafés offer 
numerous items that satisfy the most creative chefs 
and the modern needs of hospitality and catering.

Over the years, Ginori 1735 has undertaken many 
important collaborations with the best hotels 
and restaurants in the world. Each of these 
collaborations has involved original creations 
in Ginori 1735 style, admired throughout the world 
for their exclusivity and Italian charm. 
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Hotel De Russie, Rome.



BE A 
#REVOLUTIONAIR  
WITH ARIA
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The first reversible tableware collection designed 
in cooperation with ALMA, La Scuola Internazionale 
di Cucina Italiana.

Seven elements imagined to be used on both sides, 
to be combined, to boost your cooking inspiration. 
A brand new tableware concept to reinvent any course, 
thanks to the modularity of its elements, created with 
the new extra-resistant porcelain formula Hyper*P, 
designed to boost your #revolutionair attitude.
 
Light, resistant, made to let your inspiration running free.

Aria collection.



Carlo e Camilla in Segheria, Milan.



Torno Subito, Dubai. Osteria Francescana, Modena.



AT YOUR SERVICE 

The artistic ability of Ginori 1735 and its flexible 
production allow the creation of personalised designs 
that satisfy the specific desires of each client.

Our “Style Office” assists clients or designers 
in the creation of unique products, in terms of both 
functional and aesthetic solutions, with completely 
personalised decorations. 

To guide clients in the choice of colours, a new colour 
palette has been designed and created for all 
the personalized designs. 

The palette contains 30 base colours in seven shades 
for a total of 210 combinations. All of the colours 
are high performance and resist wear.
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Ristorante Cracco, Milan.



Ristorante Myo, Pecci Museum, Prato.



Hotel De Russie, Rome. 



BEAUTY
INSPIRES 

BEAUTY
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Those searching for beauty find beauty. 

It is in the make of this constant research that every 
Ginori 1735 collection is born.  

Whether to dress tables with the most refined class 
or with the modern exuberance of lines, decorations 
and patterns, the Ginori 1735 collections, 
in any of their forms, adorn homes with exquisitely 
rendered pieces, providing timeless charm,
seductive beauty and irresistible perfection. 

THE MAIN
COLLECTIONS 
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Il viaggio di Nettuno collection.

Opposite Page:
Oriente Italiano collection.



Labirinto collection.

Opposite Page:
Catene collection.



Voliere collection.

Opposite Page:
Babele collection.



Totem collection.

Opposite Page:
Corona Monogram collection.



Contessa collection,
Corona Monogram collection,
Medici collection.

Catene  collection,
Contessa collection,

Les Merveilles collection,
Granduca collection. 



Totem collection,
Galli rossi collection,
Voliere collection.

Opposite page:
Magnifico collection,
Arte di Gio Ponti collection,
Les Merveilles collection.



ARTISTIC 
REPRODUCTIONS  

Ginori 1735 is, above all, a place where tradition 
is respected and maintained through the artisanal 
ability of its masters. 

A characteristic of the Manufactory that finds the ideal 
expression in artistic reproductions of classic works. 

In reintroducing ancient treatments, unique artisanal 
processes while respecting the aesthetic code, 
Ginori 1735 keeps the memory of the Manufactory, 
its history and its precious archive alive. 

And it’s the calling card for Italian skill that spans 
the centuries and is perfected in the contemporary.

156 Trionfo da tavola collection.





THE ART 
OF MASTERING 
FRAGILITY
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The extraordinary technical-artistic abilities, 
a heritage of almost 300 years of Ginori 1735 history 
that ishanded down from generation to generation, 
constitute an inestimable value of knowledge and skill, 
giving life to the creations and the collections known 
throughout the world every day. 

But not everyone knows the craftsmanship 
of the Masters, the techniques, the art of mastering 
the materials that makes every Ginori 1735 
creation unique.



Cartiglio collection.

Opposite Page:
Giardino dell’Iris collection.



THE MOST 
PRECIOUS 

RAW 
MATERIALS 
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PORCELAIN 

Porcelain takes its name from the pearly shell called 
Cypraea moneta, commonly called the money cowry, 
which was used as currency in China and to manufacture 
bowls. 

Marco Polo asserted that at the court of Kublai Khan, 
“they spend white porcelain coins that are found 
in the sea and with which they make bowls”, 
and further pointed out that “the antique porcelain 
was of such a whiteness, so beautiful and precious, 
that the Chinese called that vessel Jao-tcheu 
or precious stone”.
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Perroquets collection.

MAJOLICA

This word comes from the late Latin Majorica, or Mallorca. 

The spread of this technique and of products in Italy 
can be traced to maritime trade between the Iberian 
Peninsula and the Republic of Pisa. 

Between 1400s and the beginning of the 1500s, 
majolica refers to metallic lustre-treated items 
of Spanish-Moorish culture. 

Since 1540 the term has been used to refer to Italian 
products coated with a tin-based white opaque enamel.
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FROM 
THE IDEA 

TO ITS 
CREATION

171



The creation process of each Ginori 1735 product
begins in the modelling laboratory, a unique 
and magical place where the first moulds 
of the Manufactory are kept. It is here, consulting 
the sketches drawn by the designers and worked 
entirely by hand, that the master sculptors create 
the plaster model that will be used to create 
the original mould. The next phase is the casting, 
in which the kaolin, feldspar and quartz-based liquid 
mixture is poured into the mould.

Once the water contained in the mixture is absorbed, 
it creates a suitable thickness on the walls of the mould 
to give life to the product. Each and every piece 
is then worked by expert hands that add the handles, 
knobs, spouts and any other distinctive parts of the 
design. The product obtained is then fired at 1000°C, 
and then coated with a particular glaze making it shiny 
and resistant when fired again at 1400°C.  

If the porcelain is decorated, it is then fired again 
one or more times. The precise number of firings 
is determined by the complexity of the decoration.
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THE MODELLING
THE CASTING





Decoration is the art of embellishing an object, 
a visual language that makes a product unique. 
It is through the decoration that the creative ideas 
of our designers are translated into the porcelain. 

This production process is supported by two 
complementary pillars: one industrial and the other 
artisanal. The master craftsmanship - the distinctive 
mark of Ginori 1735 - mixes industrial staging 
with a handcrafted artistic spirit.  

The process begins with a dialogue between artisans 
and designers, followed by a refinement phase before 
the actual production of a decoration begins. 

The production includes different phases, 
such as the application of a decal, threading, 
airbrushing and hand painting.
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THE DECORATION





““

The manifacture’s artists of the Pittoria meticulously 
hand-paint the decorations on the most prestigious 
pieces. 

The air here has a different smell than the rest 
of the factory: it is the smell of turpentine, of pine resin, 
a completely natural element that has been used 
to dilute the powder pigments and precious metals like 
pure gold, bright gold and platinum since the founding 
of the Manufactory.

The work of the painters takes shape slowly. After 
transferring the design onto the porcelain through 
the pouncing technique, the next phase is the hand-
painting.

Different types of natural bristle paintbrushes 
are necessary to create all of the different parts 
of the decoration.
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THE PAINTING





After the second firing, every single product is carefully 
examined for any defect by specialised personnel.

Only perfect pieces continue to the decoration phase. 
Quality is an essential value of our philosophy 
and of every Ginori 1735 piece. 

185

THE SELECTION





Ginori 1735 acknowledges ethical principles 
and respects the group’s values established 
in the Kering Code of Ethics, reflecting major 
international references that can be summarised 
as follows:

CSR
KERING
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Compliance with laws and regulations.

Integrity, fairness and transparency in dealings 
with third parties.

Respect for human rights,non-discrimination 
and equal opportunities.

Protection of privacy and business confidentiality.

Loyalty and absence of conflict of interest.

Sustainable development.

Respect for the natural environment.

Health, safety and working conditions.

>

>

>

>

>

>

>

>



SUSTAINABILITY

ENERGY EFFICIENCY
Richard Ginori S.r.l. has improved the efficiency 
of its buildings’ energy system by installing a lighting 
system with efficient electricity management.
Intervention to increase the efficiency of our porcelain 
tableware glazing machine. Intervention aimed
at creating a highly automated machine system able 
to reduce the power consumption per piece produced. 
Estimated reduction in consumption thanks 
to the project of about the 26%, equal to about 
0.83 TOE/year.

RECYCLING
All raw porcelain processing waste is recycled within 
the same production process. The scraps are shredded 
and used by specialized companies for road under-
paving or semi-finished products for construction,
so as to avoid disposal in landfills. 

CERTIFICATION
Over 95% of the production of decorations 
for products intended for food use, comply 
with California regulations on the release of heavy 
metals in contact with food, legislation 40 times 
more restrictive than those currently provided 
for by European legislation.

190



ALL ON
THE BEST 

PAGES 
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FASHION + 
DESIGN 
COVERAGE

Io Donna
Gentleman Magazine 
Interni Annual Cucina 
Elle Spose Collezioni 
Speciale Interni Panorama 
Elle Decor USA
Vogue Brasil
Harrods Magazine 
Vanity Fair
GlobalStyles.com 
Pambianco Design 
Marie Claire Maison Italia 
La Lettura Corriere 
Living Magazine 
Panorama Icon
Casa Vogue
La Cucina Italiana
F Magazine
MFL Magazine for Living 
D Casa
Living Collection
Arrecasa.it
Amica International
AD Style
Vanity Fair Natale
Elle Gourmet
Grazia Italia 
Gentlemen&Lei
Living Italia
Casa Facile
Style Magazine
Vogue

Elle USA
The World of Interiors
How to Spend It
Posh
W Magazine
IFDM
Interni Kingsize
Vanity Fair Design 
Blogstreetwire.it
Casastileweb.it 
Globestyles.com
Corriere Fiorentino
Il Giorno
Il Resto del Carlino
La Nazione
La Repubblica_Album Design 
Vanity Fair Italia
Vogue Italia
The Guardian
F Magazine
Ninjamarketing.it
Architectural Digest 
MF Fashion
L’Arena
Elle
Elle Decor
WWD
Cosmopolitan Italia 
Diredonna 
Theitalianreve.com
AD Style
Glamour Italia
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Esquire
Interni
Firenze 
Designandcontract.com 
Lampoon.it
Luxelife.eu
Marie Claire
Amica International
La Cucina Italiana 
YOU Magazine
Paper City
Town & Country
The Liberty Book 
Cottages & Gardens 
Luxe Interiors + Designs 
Domino
Dujour
Departures 
Garden & Gun
Luxe Interiors
Modern Luxury Interiors 
Veranda
Alexa New York Post 
Essential Homme
The Observer
Wonder World Seasonal
Food Affairs
MF Dow Jones
Arbiter
Specialeitaliadelgusto.
blogspot
Goldenbackstage.com 

Touchpoint Today
18 Karati Gold & Fashion 
Marie Claire Maison Italia 
Mandarin Oriental Milan 
Journal
Cabana
Apartment Therapy
Coveteur
Forbes
Galerie
House Beautiful
Yahoo Lifestyle 
FSB Bulletin 
Elle Gourmet 
Preziosa Magazine
Marie Claire Maison
Le Figaro
IDEAT.fr
L’Oeil
Fashion Luxury
Bellesdemeures.com 
Contemporains 
Luxsure.fr
Crash
Figaro Magazine
La Gazette Drouot
Luxmode.fr
Elle Décoration 
Viva Deco
Ad Francia 
Intramuros Fr 
Madame Figaro Fr
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Vases et récipiei

Vases and contair

Mexico

Maison Marcoi

Tables d’appoir

Side tables

Francis

Petite Friture

Assiettes

Tableware

Ether

Richard Ginori

Table basse

Coffee table

So/co

Plumbum

Un cercle vertueux
Sa lampe best-seller Vertigo fêtait en 2020 ses

dix ans, l'occasion de réitérer avec la collection

Vertigo Nova, déclinaison de son célèbre luminaire

en lampadaire et potence avec éclairage led.
Lesprit curieux de Constance Guisset continue

de séduire les éditeurs internationaux comme

les jeunes marques françaises, ce qui permet
à la designeuse de faire le grand écart entre

des vases pour Maison Marcous et des assiettes

pour Richard Ginori. M.F.

Collaborations récentes: Plumbum, Cuir au carré,

Ibride, Maison Marcoux, Petite Friture, Richard

Cinori, Wow Design, Zanotta.

Positive dynamic
The designer is marking the tenth anniversary

of her Vertigo lamp in 2020 with the Vertigo Nova

collection, reinterpreting the bestseller in LED

versions that include a cantilever floor model.
Constance Guisset’s verve and curiosity continue

to win the appreciation of both big-name

international manufacturers and emerging French

brands, allowing her to span the spectrum from
vases for Maison Marcous to plates and bowls

for Richard Ginori. M.F

Recent collaborations: Plumbum, Cuir au Carré,

Ibride, Maison M arcoux, Petite Friture, Richard Cinori,

Wow Design, Zanotta.

GuissetK
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CURIOSITY

Porcelain was discovered in China around the 
9th century. The kaolin, which is the fundamental 
component of “hard porcelain” paste, takes its name 
from Kao-ling, or high hill, a locality to the east 
of Ching-têh-Chen, famous for its deposits of kaolin 
that are found in the heart of the mountain peak.

The father of Carlo Ginori, Lorenzo Ginori, 
lived in Portugal for a long time, where he worked 
as a merchant and a banker. 

He was engaged in, among other things, buying 
Chinese porcelain for the collection of Cosimo III and, 
on his return to Florence, he commissioned a large 
white and blue porcelain table service with the Ginori 
coat of arms from China. 

Carlo Ginori was an enlightened gentleman, 
a passionate advocate of scientific studies. 
Around 1752, he threw a certain number of porcelain 
pieces into the Tyrrhenian Sea near Livorno to see 
if the coral would attach to it. 

Two of these pieces were pulled from the sea and 
displayed at the Richard-Ginori Museum of Sesto 
Fiorentino and at the British Museum in London. 

Carlo Collodi, author of the book The Adventures of 
Pinocchio wrote the majority of his masterpiece near 
the Doccia Workshop. In fact, he was a long-time guest 
of his brother, Paolo Lorenzini, the most famous 
of the directors of the Ginori Factory. 
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It is still said in Sesto Fiorentino that the story 
of Pinocchio was inspired by the places and people 
of the territory.

When you recognize beauty, you can’t do any less.
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FIND US 

DIGITAL STORE
www.ginori1735.com 

FLAGSHIP STORES

MILAN
Piazza San Marco 3
20121 Milan, Italy.
 
FLORENCE
Via dei Rondinelli 17/r
50123 Florence, Italy.
 
MOSCOW
Petrovsky Passage, Petrovka 10
107031 Moscow, Russia.

SHOP-IN-SHOPS
 
MILAN RINASCENTE
Piazza del Duomo
20121 Milan, Italy.
 
HARRODS
87-135 Brompton Road, Knightsbridge
SW1X 7XL, London, United Kingdom.

SOCIAL MEDIA GINORI 1735

INSTAGRAM
WECHAT 
LINKEDIN 
SPOTIFY
YOUTUBE
PINTEREST
FACEBOOK 

GINORI IS PRESENT IN OVER 40 COUNTRIES 
IN THE MOST SOPHISTICATED 
AND ELEGANT STORES.
The main countries are Italy, Uk, France, Germany, Russia, Japan, 
China, Usa, Canada and Brazil.

MANUFACTORY AND HEADQUARTERS
Viale Giulio Cesare 50
50019 Sesto Fiorentino, Florence, Italy.

CONTACT US
communications@ginori1735.com
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Viale Giulio Cesare 50
50019 Sesto Fiorentino, Florence, Italy.

www.ginori1735.com


